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billion people in the world, at least 3.5 billion are online;
indicating that one-in-three people in the world, and more than
two-thirds of all, are internet users [2].
The increase in internet use has impacted on social media
penetration rate throughout the world. Though social media
penetration rate for Africa for 2019 (30.2%) is less than the
world penetration rate for 2019 (51.1%) for the eligible
population (13 years and above); the was still an increase in
penetration rate for Africa compared to the previous year
(18.6%) [6]. Social media inﬂuences a wide range of areas in
our society. Among these include access to information/news,
politics, personal life, social life, healthcare [3] [2] [7] and
education [8] [9] [10] [11] [12] [13] [14]. The increase in
penetration rate throughout the world and Africa could mean an
increased impact on a wide range of areas in the world
including education.
According to [15] social media has been accepted by
higher institutions as a platform where students and instructors
connect with each other. Social media enhances the interaction
between instructors and students as well as interaction amongst
students [16] [17] [18]. Research on the impact of social media
on education shows that students at the University of Minnesota
discovered the educational benefits of social networking sites
(such as Myspace and Facebook) [8][9][10][15].
Notwithstanding the impact of social media on education as
enumerated above, there are challenges on the use of social
media for educational purposes [10] [19]. Previous studies that
concluded with similar findings include that of [19] and [20]. In
a UK study conducted by [19], which investigated the
challenges of social media use in a medical faculty, it was
found that instructors had concerns for student professionalism,
distraction and student-teacher relationship changes when
using social media to deliver instructions. [20] Found that
Italian university instructors‟ use of social media to deliver
instructions is limited and restricted, and that instructors have
very little interest in integrating social media into their
instructional practices. Reasons accounting for this include
cultural resistance, pedagogical issues, privacy concerns and
institutional constraints.
As indicated by [10], some critical reviewers suggest that
social media is un-conducive for educational purposes as it
contains an explicit bias towards cordiality, sameness and lacks
the critical components of disagreement and discourse.
Based on only one quantitative evaluation by [21] on
mobile phone use in schools that found a very low-cost but
effective policy to improve student performance, some policy
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I. INTRODUCTION
Social media has changed and greatly impacted the world
[1] [2]. Since the creation of „six degrees‟ (the maiden
identifiable social media platform in its current form in 1997) to
Myspace (the maiden social media platform to reach a million
monthly active users as at 2004), social media has grown
exponentially [3] [2] [4] [5]. Currently, Facebook as the current
largest social media platform has over 2.4 billion users [1] [2].
Other social media platforms (including YouTube and
WhatsApp) have more than one billion users each. Of the 7.7
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Myspace added new features to its platform that enabled users
to build their front page and profile, advertising, forum for
interaction between bands and their fans, and user-demands
compliance (such as requests for personalizing pages including
background designs, and uploading information links),
compelling users of Friendster social media to move onto
Myspace. It reached its popularity peak when News Corp
purchased it in 2005 and thereafter lost the popularity.
As an initiative between Mark Zuckerberg and his friends
(Dustin Moskovitz, Chris Hughes, and Eduardo Saverin) at
Harvard University, Facebook social media was developed
solely for Harvard university students but gradually infiltrated
into other universities in and around Boston [27]. Since
announcing a membership of 500 million members in 2010
[28], Facebook users have grown tremendously and currently
has 2271 active users per month [6]. Invented in 2006 by Jack
Dorsey, Evan Williams, and Biz Stone as a faster means of
staying in touch with people [29], Twitter has the feature of 280
limit characters (more than that of the usual SMS – 160
characters) that allows messages to be shared with connected
people. Though initially used more by journalist to reach their
readers at a faster pace, celebrities popularized it as they
tweeted events of their daily lives on it [26].
Founded by Brian Acton and Jan Koum (2009) to allow
statuses next to individual names of its user, WhatsApp
application was developed. The application allows the
exchange of text, image, video and audio messages and calls for
„free‟. With increased active users, over 1500 per month in
2019, WhatsApp is the third largest social media network: after
Facebook and YouTube [6]. Established by Chad Hurley, Steve
Chen, and Jawed Karim in 2005, YouTube allows the upload &
download of videos and comments on the videos. With
increased active users, over 1900 per month in 2019, YouTube
is the second largest social media network: after Facebook [6].
Theoretically, [30] research on the uses and gratifications
theory as cited by [31] explains the benefits obtained through
mass media experience. The theory focuses on what people do
with media rather than what media do with people. The people
choose the media that suits their needs and actively use it: thus
using it to fulfil specific gratification [31]. This implies that
students could be using social media to fulfil some of their
gratification and this could include their academic life needs.
[32] confirm this as they indicate that seven different forms of
gratification are derived from using social media and among
them is information seeking and freedom of expression.
Information being sorted for or to be discussed freely include
academic information which could impact on academic
performance if used appropriately. On behavioural intention to
use technology, [33] concluded that perceived usefulness,
perceived ease of use, perceived performance and perceived
benefit of technology, influence the behaviour intention to use
the technology: hence, as long as social media is perceived easy
to use, useful performing and beneficial, students will
increasingly use it. The increasing use could affect student
academic life positively or negatively and hence the reason for
this study to establish the impact of social media on student
academic life.

makers worldwide have suggested and even passed legislation
to ban mobile phone use in schools [22]. The ban on mobile
phone use in schools means less access to social media and that
is if other available computing devices (fixed or mobile) in the
schools have access to internet. Frequent use of social media on
mobile phones may lead to addiction to mobile phone which
could also lead to nomophobia (fear of being detached from
mobile phone connectivity). The concept of nomophobia may
additionally encourage policy makers to ban the use of mobile
phones in schools and, hence further restricting access to social
media. Based on the impact of social media and mobile phones
in education, the fact that the real and virtual world are
co-existing and is a reality and also that the force of
technological advancement cannot be ignored, [23] disagrees
with a ban on use of mobile phones in schools. Instead, they
suggest that limit to use be implemented. The challenges
discussed above indicate a barrier to the adoption of social
media to take advantage of its potential benefits as discussed
above. [10] Quantifies this barrier as large as the potential
benefits that social media offer to education.
Based on the challenges of social media and barriers to its
adoption for educational purposes, as discussed above, further
studies are required to establish the perception of the effect of
social media on student academic life. This study therefore
investigated the perception of the effect of social media on
student academic life. The rest of this paper is structured as
follows: Literature review is presented in Section 2.
Methodology is presented in Section 3. The findings of the
study are presented and discussed in Section 4 and 5
respectively. The paper concludes with recommendations in
Section 6
II. LITERATURE REVIEW
Social media is a platform or system where persons or
businesses can construct a public or semi-public profile of
themselves within a bounded system, articulate a list of other
users with who they share a connection, view and traverse their
list of connections and those made by others within the
bounded system, personal information and story sharing,
para-social relationships and for business and professional
purposes in the case of a few like [24] [25] as cited by [26].
Social media include Sixdegrees, Friendster, Myspace,
Twitter, Facebook, YouTube, WhatsApp, WeChat, Viber, and
Instagram among others [24]. Sixdegrees first appeared in the
public domain in in 1997. Built on the concept of six degrees of
separation that holds that a human being can be connected to
another by approximately a chain of six levels. Based on the six
degrees concept, friends were able to join the media by invites
from their friends who were already on six degrees. Due to the
fact that it couldn‟t provide a lot of activities for its users, low
user interest of meeting strangers online and technological
inability to allow seamlessly information sharing with ease, it
failed to gain popularity and eventually closed in 2000 [26].
Inferring from practical usage of LinkedIn [24] and based on its
mission statement (“connect the world‟s professionals to make
them more productive and successful”), it is obvious that [24] is
a social media that focuses on business and professional
relationships [24] [26]. Apart from the rumours that Friendster
social media was preparing to charge fees for its services,
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means by which to get access and participate in the social media
activities.

III. METHODOLOGY
The study employed a quantitative design approach. The
study covered three universities in Namibia (University of
Namibia, Namibia University of Science and Technology and
the International University of Management). Questionnaire
were used to collect data from 96 students in the three
universities. The sample of 96 was chosen for convenience
sampling as determining the proportions of students using
social media within the universities populations was going to
take longer that this research timeframe. Out of the 96 students,
55 students were chosen from the University of Namibia
(UNAM), 20 from the International University of Management
(IUM) and 21 from the Namibia University of Science and
Technology (NUST). The basis for the sample size of each
university was a result of its student population percentage as in
Table 1.0.

Fig. 1: Possession of Mobile Device or Computers & Smart or Not

TABLE I: POPULATION, % OF POPULATION AND STRATIFICATION OF SAMPLE

University
International
University
of
Management
University
of Namibia
Namibia
University
of Science
and
Technology
Total

Student
Population

% of
Population

% in
numbers

20.8

20

57.3

55

11000

21.8

21

49000

100.0

96

10000

28000

Table 2.0 indicate that, of the 100% of the students that
have access to internet, 91.7% has access frequently and 8.3%
has access 3 days minimally in a week. In correlation to the
access to internet, 83.3% of the students indicated that their
awareness of social media is to a very high extent 12.5%
indicated that, it is to a high extent and the remaining 4.2%
indicated that it is to a moderate extent. This show that
students‟ awareness of social media is to a very high extent and
hence when applied to educational benefit, could result in very
positive outcome. This is because, the students are not only
aware of social media, but they use it and are very conversant
with it as indicated in Table 2.0. While 37.5% of them indicated
that they are very conversant with social media, the remaining
29.2% and 33.3% indicated that they are conversant and
moderately conversant with social media.
TABLE II: INTERNET ACCESS AND SOCIAL MEDIA AWARENESS AND
CONVERSANCY

The students chosen for the study were aged 18 and above.
To ensure validity and reliability of the questionnaire, five
experts reviewed it and made inputs into the initial
questionnaire and after modifications; it was submitted to the
Research and Ethics Committee of the International University
of Management, Namibia for perusal and approval. Upon
further modifications and approval by the ethics committee, a
pilot study was administered three month(s) before the actual
study commenced. After additional modification to the
questionnaire, the final questionnaire was developed and the
questionnaire placed online and the link distributed through
email addresses (by blind copy) and student social media
platform for them to visit the link and respond to the
questionnaire. The first part of the questionnaire notified the
students of informed consent and that they could choose to stop
responding to the online questionnaire or and not submit their
online response at all by ignoring the submit button and closing
the survey. It was made clear that, opting out of the survey
along the way had no consequences.

WhatsApp, YouTube and Facebook were the social media
that most students use and frequently use. Figure 2.0
demonstrates this as it shows that 29.3% & 24.0%, 24.0% &
20.0% and 18.3% and 17.0% used and frequently used
WhatsApp, YouTube and Facebook respectively. This gives an
indication on social media platforms that could be leveraged on
to enhance students‟ academic life and possible performance.
However, the findings indicate that students do not use the

IV. ANALYSIS
When asked whether they possess mobile devices or
computers and whether their mobile devices (including phones)
are smart or not, 100% of students (as in Figure 1.0) indicated
that they possess mobile devices and that their mobile devices
are smart. This indicated that the students had the necessary
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290

18th JOHANNESBURG Int'l Conference on Education, Economics, Humanities & Social Sciences (EEHSS-20) Nov. 16-17, 2020 Johannesburg (SA)

challenges and share class schedules & timetables among
others. This is indicated in Figure 4.0.

social media, line, at all. Further study may need to be carried
out to find out why.

Fig. 4: Social Media for Academic Purpose

On the possibility of using social media supporting
students‟ academic life and the extent to which it is already
being used in student academic life, while 62.0% indicated that
it can support their academic life to a very high extent and has
already supported them as such, 28.0% indicated that it can
support them to a high extent and has as such and 8.0%
indicated that it can support them moderately and has so far, as
such. Figure 5.0 confirms this.

Fig. 2: Used and Most Frequently Used Social Media
Platform

When asked about the number of hours they spend on
social media, figure 4.0 36%, 24%, 20%, 7% and 4% indicated
that they use it for 3 to 4 hours, 1 to 2 hours, 6 to 7 hours, 8 to 10
hours and above 10 hours respectively per day. Cumulatively,
67% of the students indicated that they use social media for a
minimum of 3 hours per day and in extreme cases, a 4% use it
for more than 10 hours per day. These findings as Figure 3.0
indicate the extent to which students spend time on social
media which when channelled to focus on their academic life
could results in positive academic performance.

Fig. 5 Extent to which Social Media Supports Academic Life

On the basis that social media supports student academic life as
above, 50.0% and 37.5% of the students rated social media as
very good and good. While no student rated social media as
bad, 4.2% did not respond to this item and 8.3% responded as
neutral. This is demonstrated in Figure 6.0.
Fig. 3: Number of Hours spent on Social Media per day

On the possibility of using social media for academic
purposes and actual usage for academic purposes, 100% of the
students indicated that it‟s possible to use it and that they are
already using for academic purposes. On specific use, they
indicated that they use it most often to share resources such as
lecture notes, hold online discussions, and discuss class
https://doi.org/10.17758/EARES10.EAP1120402
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The findings suggest that the majority of students in
learning institutions who took part in this study possess
smartphones which they often use to access the Internet and
social media platforms. This is in line with other studies which
suggest that students use their smartphones for accessing the
Internet and social media platforms [34] [35]. However, the
findings of this paper may be influenced by the fact that all
three institutions where the data was collected are all based in
an urban area where Internet access is available.
The most frequently accessed social media platforms are
WhatsApp, YouTube, and Facebook. This can be attributed to a
lot of factors. First WhatsApp enables sharing of files, creating
groups for discussion and sharing information, notices and
relevant academic materials. Educational videos relevant to
learning can be found on YouTube. In addition, Facebook
facilitates interaction and also the creation of groups of similar
interests. These could be contributing factors of why students
frequently access these specific platforms.
Majority of students‟ access social media platforms
frequently. This is in line with a study in Zambia which
suggests that students frequently access social media platforms
[36].
While the benefits of social media use impacts students‟
academic lives positively, there are also negative impacts of
social media use in education which includes using wrong
information, inability to concentrate on one message and
sharing indecent content. It is recommended that social media
platforms for educational settings should have restrictions on
what can be shared and posted with rules enforced. This can be
enacted in WhatsApp groups and Facebook groups where
administrators‟ sets rules and regulations on what can be posted
and shared on the platform.

Fig. 6: Social Media Rating based Influence on Academic Life

Challenges in social media support students‟ academic life
in order of highest challenge to the lowest challenge based
include distraction, fake news and wrong information, unclear
explanation of course content, unnecessary information,
missing out important messages on the thread, indecent
content, inability to concentrate on one message and language
challenge. The two prominent challenges include distraction
and fake news & wrong information 22% and 17% (highest
frequencies) of the students indicated respectively. This is
indicated in Figure 7.0

VI. CONCLUSION AND RECOMMENDATION
Based on the research findings, it can be concluded that
students have internet access, are aware of social media and
conversant with using it. Among social media that students use
and use frequently include WhatsApp, YouTube and Facebook
and the most widely used is WhatsApp. Students spend a lot of
time on social media, averagely 3 to 4 hours a day. Beyond the
possibility of social media being used for academic life,
students use social media to support their academic life to a
very high extent and on this basis, rated social media as good.
The conclusion above is a wakeup call to stakeholders of
education to realise that mobile devices and social media have
come to stay and is widely used by students even for academic
purposes. Hence stakeholders should put the appropriate
policies in place to allow the appropriate use of mobile devices
and social media in education instead of restricting its use. For
schools without learning management systems, the results of
this study indicate that lecturers and students can keep classes
on-going after the usual class hours. For disastrous times like
the Covid-19 outbreak or natural disasters, social media can be
used by lecturers and students to keep teaching and learning
going till normality is restored. This study focused on three
universities and hence difficult to generalize the findings for all
levels of education in Namibia; hence further studies should be
conducted to collect data from students at different levels of

Fig. 7: Challenges of using Social Media to Support Academic Life

V. DISCUSSION
The aim of this study was to investigate the perception of
the effect of social media on student academic life. This study
contributes to the literature on social media effects on student
academic life by demonstrating student awareness to social
media, access to the Internet, identifying the positive aspects as
well as the negative aspects of social media on student
academic life.
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